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Every 10 years an army of workers is needed to help conduct the 
U.S. Census.  In 2010 over 8,000 census workers will be 
needed in Minnesota and thousands more in Wisconsin.  Cen-
sus positions are available mostly on nights and weekends and 
within the community where the applicant lives.   

These positions offer an opportunity for people in potentially 
difficult times to secure a vital source of income.  Averaging $13 
per hour, a census job may offer a client the ability to get back 
on their feed or to bridge the gap until full time employment 
may be obtained. 

 

February 2010 

In last month½s Agency Alert we discussed 
the responsibility of protecting the civil 
rights of all clients.  An accompanying 
piece to this responsibility is to provide 
your clients with a standardized way of 
reporting a grievance whether it is related 
to a civil rights violation or a grievance of 
any sort. 
 
If you are a TEFAP eligible agency a griev-
ance procedure is a requirement whether 
you are in Minnesota or Wisconsin.  A 
grievance procedure should contain the 
following items: 
 
¶ A method and explanation for how 

the client should state their grievance 
 
¶ An outlined description of who will 

hear the grievance 
 
¶ A timeline of when and how they can 

expect a response 
 
¶ A clearly defined point at which the 

resolution is final 

Training your staff and volunteers on these 
standardized set of steps to follow when a 
complaint or problem arises helps elimi-
nate the emotion, anger, and inappropriate 
behavior potentially present during the 
conflict resolution process 
 
If you do not currently have a procedure 
for handling grievances we encourage you 
to work on adopting a procedure that 
works for your agency.  If you would like 
examples of a grievance procedure, please 
contact your Account Specialist and they 
will be able to assist you. 

To learn more about available census jobs please visit http://2010.census.gov/2010censusjobs/ or  
the toll free job line at 1-866-861-2010. 

 
Second Harvest Heartland  

offices will be closed on  
Monday, February 15th 2010  

in observance of the  
Presidents Day Holiday.  

 
March 2010 
Census forms are mailed or delivered to 
households. 

 
 If you did not receive a form, call: 

Telephone Questionnaire Assistance  
1-866-872-6868. 

1-866-928-2010(Spanish) 
TDD 1-866-783-2010  

(hearing impaired) 
 

The lines will be open from 8 a.m. to 9 
p.m. ( local time) seven days a week 
from February 25, 2010 through July. 

http://2010.census.gov/2010censusjobs/
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A member of 

Feeding America  
 
 
 

Service Center 
3100 California Street NE 
Minneapolis, MN  55418 

Phone: 651.209.7980 
Fax: 612.789.0125 

Please tell us about your food shelf:  We are open Monday  
2 p.m. -7 p.m.; Wednesday and Friday 9 a.m. 6̧ p.m.  We serve 
Stacy, North Branch, Harris, and Rush City all in Chisago 
County.  On average we serve 166 families or 525 individuals 
per month. Besides monthly visits, clients are able to receive 
extra food during the summer months for their children who 
are out of school and may be missing the free or reduced 
lunches.  We also have holiday meals available to our clients.   
 

Family Pathways works with the Salvation Army as their main 
contact in Chisago County getting financial help to people in 
need.  Because of Salvation Army, we are able to sponsor Back 
Pack Program (back packs filled with school supplies for stu-
dents) and Shop With A Cop Program (students shopping 
with a police officer and purchasing school clothes).  We are 
also working with Chisago County to learn food support intake 
so we will be able to work with our clients and help them fill 
out the paperwork for food support.   
 

We are always looking and trying to keep up with referrals to 
other programs to help out clients receive assistance.  We are 
proud to lend our support and referrals to the annual Anony-
mous Santa Program for Chisago County.  Lori is our only paid 
staff and we have a fantastic group of volunteers that help to 
serve clients, pick up food donations, and stock our 
shelves.  Some of our volunteers have been with us at this loca-
tion since we took it over 8 years ago! 

Please share with us some of your food shelf½s major accom-
plishments during the past year:  We have recently purchased a 
new building for our food pantry and are in the process of 
moving into it during 
January, 2010.  This will 
provide much needed 
space allowing us to han-
dle more food.  Our aver-
age is 30# of food per 
person per visit with the 
opportunity for clients to 
come in weekly for bread, 
bakery products and fresh 
produce.  Each client receives milk, meat, and fresh produce 
along with the non perishable items and household items at 
their monthly visits. 
 

Goals and other things/ideas you½d like to share:  This year a 
few goals we hope to accomplish are quarterly cooking classes, 
and possibly an on site meal distribution program one or two 
nights a week.  We are thankful for Second Harvest½s help and 
support in many ways and look forward to partnering with 
them to start a summer lunch feeding program and the possi-
bility of it coming to North Branch at some future time.  Fam-
ily Pathways operates 8 different food shelf locations and is 
very proud to say we have distributed over 1 million pounds of 
food for 2009 at all of our locations! 

Be a Superhero this March 
 
Next month marks the 
beginning of Minnesota 
FoodShare½s March 
Campaign.  For 28 years 
Minnesota FoodShare, 
an interfaith collabora-
tion that fights hunger 
through community action, has coordinated the state½s largest 
and most productive food drive.   
 

 
 
 

This year½s goal of 12 million pounds and dollars is a record-
setting goal that will require hard work from thousands of   
volunteers in order to be obtained.  This volunteer effort relies 
heavily on community involvement.  Opportunities to help are 
plentiful and resources are available to help  spread the word. 
 
To learn more about how your agency can help promote this 
year½s March Campaign please visit the Minnesota FoodShare 
website by clicking here 
 

mailto:lorid@familypathways.org
http://mnfoodshare.gmcc.org/march.php

