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Source: Hunger Solutions/The Food Group, food shelf visits across Minnesota in 2023.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. In your own 
words, what is the greatest barrier to having reliable access to nutritious food?, n = 207 .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. In your own words, what is the greatest barrier to having reliable access to nutritious food?, Financial n = 109 .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. In your own words, what is the greatest barrier to having reliable access to nutritious food?, n = 109 .
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“

Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. If you had a 
magic wand and could change just one thing to ensure you had reliable access to nutritious food, what would it be? ?, n = 77 .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. In your own words, what is the 
greatest barrier to having reliable access to nutritious food?, n = 88 . 
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. When going to get 
your food (grocery store, food shelf/pantry, food distribution, etc.) what is your primary method of transportation?, n = 251 .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey 
Collection Dates 1/2/2024-1/14/2024, Q. If you had a magic wand and could 
change just one thing to ensure you had reliable access to nutritious food, what 
would it be? Transportation Barrier, n = 47  .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; 
Survey Collection Dates 1/2/2024-1/14/2024, Q. Is it difficult to transport 
your food to your home?, n = 251.; Q. What makes it difficult to transport the 
food to your home? n = 89; Q What would help get your food home? n = 89.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 
1/2/2024-1/14/2024, Q. If you had a magic wand and could change just one thing to ensure you had 
reliable access to nutritious food, what would it be?, Access-specific n = 88, Availability, n= 29.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 
1/2/2024-1/14/2024, Q. If you had a magic wand and could change just one thing to ensure you had 
reliable access to nutritious food, what would it be?, Access-specific n = 88, Availability, n= 29.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. If you had a magic wand and could change just one thing to ensure you 
had reliable access to nutritious food, what would it be? ? Access, n = 88, Time-specific n = 12.
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“

Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. In your own words, what is the greatest barrier to having reliable access to nutritious food?, n = 207; Time, n=10 .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. How did you learn about what food resources may be available to you? Select all that apply., n = 251
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Word of mouth, tabling/attending community events, connecting with community leaders, 

Facebook ads, radio ads, flyer sent from children's schools in multiple languages, ca
Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. What would 
be the best way(s) to share information about available food resources with the community?, n = 251 (multiselect response, n=255)
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. In the last 12 months, what food resources have you used? Select all that apply. , n = 251 

* *
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. In the last 12 months, what food resources have you used? Select all that apply. , n = 251 
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-
1/14/2024, Q. What best describes how you use food resource support (groceries from a food shelf/pantry, 
SNAP, WIC, FoodRx, etc.)?. , n = 251 



36



© Second Harvest Heartland 37
Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. When choosing where to go to 
receive food resources, rank the below factors with 1 = the most important factor to you and 5 = the least important factor to you., n = 251
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. If 
you didn't have enough money to cover all your bills, in what order would you pay them? 1 = the first bill you would pay; 7 = 
the last bill you would pay., n = 251
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. Beyond food 
resources, what other resources would be helpful to support you and your family?., n = 251 (multi-select response, n=573)



Agency Partner Evaluations
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Demographics



.

53Refer to the Appendix for dimension specific data.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. What is your age?, n = 251 
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 
1/2/2024-1/14/2024, Q. How do you describe yourself? Select all that apply., n = 270 (19 neighbors 
identified as more than 1 race/ethnicity). 
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. Do 
you consider yourself to have a disability? , n = 251 ; Q. Do you feel that your disability has impacted your ability to access 
food resources?, n = 65 ; Q. What would make it easier for you to access food resources with your disability? n n = 65.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 
1/2/2024-1/14/2024, Q. What is your current employment status?, n = 251 (8 neighbors identified as 
more than 1 status).
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. How many people live in your household and share food? Please include yourself in this count., n = 251; Q. How many individuals in your 
household are under the age of 18?, n = 210; Q. How many individuals in your household are 60 years of age or older? If you are 60 years of age or older, please include yourself in this count. N = 226.
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. Which category represents your total annual household income? This includes money from things 
such as jobs, net income from business, pensions, social security payments, and any other income received?, n = 251 .
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, 
Q. What describes your housing situation? , n = 251 
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Neighbor Count by City

61

Apple Valley 5

Bloomington 2

Brooklyn Center 2

Brooklyn Park 18

Burnsville 4

Chanhassen 1

Clara City 2

Columbia Heights 1

Cygnus Grove 1

Eagan 2

Eden Prairie 12

Edina 3

Fairmont 1

Farmington 1

Fridley 2

Hastings 1

Inver Grove Heights 2

Lake Elmo 2

Lakeville 1

Mankato 2

Maplewood 7

Marshall 6

McGrath 1

Minneapolis 54

Montevideo 12

New Hope 2

Oakdale 8

Pine City 1

Plymouth 4

Ramsey 1

Richfield 1

Rochester 1

Rosemount 1

Roseville 7

St. Paul 77

Stillwater 1

Vadnais Heights 1

Woodbury 1



Additional Insights
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Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. Did you seek food 

resources as soon as you needed help? , n = 251; Q. What helped you seek out food resources?, n =  198
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Didn’t know that it was available. 

Didn’t know where to go and time they 
were available for distribution.

Pride. 

Feeling embarrassed. 

Shame. Not wanting others help. 

Not sure of qualifications. “

“

“

“

“

“

Source: Second Harvest Heartland’s Neighbor Insights Research Survey; Survey Collection Dates 1/2/2024-1/14/2024, Q. Did you 

seek food resources as soon as you needed help? , n = 251; Q. What prevented you from seeking food resources?, n =  39



Project Approach
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https://2harvest.sharepoint.com/:w:/s/Communication-DigitalTeam/EW5zJeADFflPrV2uTlpNjtQB0LNoSsw8DL8hA0b7jxW7Gg?e=tExPbi


https://2harvest.sharepoint.com/:p:/s/Communication-DigitalTeam/Ec8Tns3QWQJIlXHW6zYsDBYBYj5N0CwVq49ocqpQGKAnnw?e=QbWonR
https://2harvest.sharepoint.com/:p:/s/Communication-DigitalTeam/EWGKXmk-KPZKghgAzlZKeHABo5gelfttH4rasdxka_hEvA?e=0z00cX
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Agency Partner Evaluations
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Volunteer Evaluations
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Closing Thoughts
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